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LONDON
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Established in 2013, LCBF is the UK largest and most important event in the 3EER
beer calendar. International renown, we’re excited to bring this to Southwark,
the home of beer in London.

CELEBRATION OF CREATIVITY INCLUSIVITY
SMALL BUSINESSES & INNOVATION & DIVERSITY
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Working In
partnership

Our track record shows that we
believe a safe event is a
successful event. We have
worked in partnership for nearly a
decade with Tower Hamlets and
Bristol City Council to ensure our
events are executed safely.







https://wearebeer.com/partner-

trailer/
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Our Audience

We have a great audience of food and
drink fans who come to discover great
flavours and enjoy the community we have
built. They contribute to local businesses,
and are increasingly health conscious - a
big part of our experience. While we’re
proud of the diversity of our audience, we
never stop working to make our events as
Inclusive as possible to all fans.




We did a major piece of qualitative research,
speaking to thousands of our audience
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Age Demographic

Area Demographic

Social Grade

Rural Area

20%
Scotland
Northern 14%

Ireland
1%
City or
urban area

North A5%

16%
Midlands
21%
Wales Suburb
2% South of a city

46% 35%

A 21%

C124%
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OUR AUDIENCE ARECRAZY
ABOUT FOOD AND DRINK

88%

say they're passionate

about food and beverage
(compared to national ave. of 61%)

1in3

regularly drink
non-alcoholic beer

72%

will post on their own social

media channels about food
and drink

They're not just beer drinkers -
they're food and drink lovers

3ind 52%

say eating out and out cooking
finding restaurants is in In their top
their top hobbies 5 past times

Over half

attended food 50/
festivals in the 0

last year drink wine regularly

2/3 Half

seek out our audience are regular
travelling for drinkers of whisk(e)y, gin,
food and drink cider or cocktails
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2024 TRADE OVERVIEW
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TRADEAT
WE ARE BEER
FESTIVALS

£20m worth of trade business
was done by our partners in
2024. Buyers responsible for 73%
of UK craft beer sales visited a
We are Beer Festival in 2024
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202

Multisite and
group buyers

6,000

Trade Visitors

from over

118

wholesalers from UK,
Europe and Asia

1000

Unique Companies

1017 out of 2300

were identified as either the final
decision maker or Craft Buyers Club

£1m

year in purchasing power. The final
purchasing authority of the largest
pub cos in the UK.

As one of the UK'’s largest on-trade craft
beer procurement companies we recognise
the huge importance of this festival for the
growth of the category. No other festival

100

specialist off licenses
online/offline

100

additional breweries
attending plus 200
breweries exhibiting

47

lilat=Xellallgle;
restaurants and bars

72%

of attending trade have
purchasing authority

put so many buyers and suppliers under
one roof while delivering an engaging event

amazing on-trade experience.

Joanne Taylor - The Beer Company




2024 TRADE LINEUP

Tesco / Sainsbury’s / Waitrose / Wholefoods / Real Drinks / Asda / Morrisons & Mitchell & Butlers
Stonegate / Greene King / Laine Pub Co / Fullers / St Austell / Barworks Graceland / Urban Pubs
and Bars / Hickory’s / Clapton Craft / Youngs / Punch / Big Smoke / The Beer Co / Hawksmoor
Harvey Nichols / TATE / Hop Burns / Black / Real Ale Company / Good Libations / Whistable
Brewery / Penn Street Taverns / Elektriks Pop Brixton / Freight Island / German Kraft / Lost Bars
Mikkeller / Nocturnal Bars / Antic SALT / Molson Coors / Effra Taverns / Nathan Sloane Whitbread
Wetherspoons / Dayla BrewDog / Sweet / Chilli / SIBA / Cave Direct / MC Bars Marks & Spencer
North Bars / Four Quarters / NQ64 B / H pub Co / Metropolitan Pub Company / Caravan Group
Peppermint Bars / Cask International / Biercraft / Lidl / Cote Restaurants / Mother Kelly’s Salthouse
Bottles / Claham Leisure / Beer + Burger Vagabond Wines / KERB / Smart Group
The Ivy Collection / Majestic / The Beer House Hucknall Pubs / Shepherd NEAME / Urban Lesire
Heathwick Ltd / Vinmonopolet / ETM McManus Pubs / Surya Hotels / Dishoom / JKS / Sellar MK
Pub Group / Utobeer / East London Pub Co / Alchemist Bars / Vicarious Pub Co / Bills / Pizza
Express / Pig’s Ears / James Clay / Salisbury Pubs / Loci Pubs / Accor Hotels / Raynville Superstore
Remarkable Pubs / M&M Leisure / Northern Union Pub Co / Beer Moth






Community benefits

* World Cup - Community Event
* |ocal employment
e \olunteer, upskill program

 Southwark business profile - breweries,
brands, food and music

e Residents discount - free tickets to local
good causes

* London, national and international profile RIPR A
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e £1m invested in the event



